
A demand model for grocery categories

Howard Smith
Oxford University

Øyvind Thomassen
University of Leuven

May 6, 2011

Abstract

Existing empirical analysis of market power on specific product categories typi-
cally abstracts from the broader shopping decisions of consumers. This paper spec-
ifies and estimates a model of demand for grocery categories in which consumers
have shopping costs and may source their demand from a number of stores.
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